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In order for food businesses, scientists and policy makers to develop successful
products, services and policies, it is essential that they understand food
consumers and how they decide which products to buy. Food consumer
behaviour is the result of various factors, including the motivations of different
consumers, the attributes of specific foods, and the environment in which food
choices occur. Recognising diversity between individual consumers, different
stages of life, and different cultural contexts is increasingly important as markets
become increasingly diverse and international.

The book begins with a comprehensive introduction and analysis of the key
drivers of consumer food choices, such as the environment and sensory product
features. Part two examines the role of consumers’ attitudes towards quality and
marketing, and their views on food preparation and technology. Part three covers
cultural and individual differences in food choice as well as addressing
potentially influential factors such as age and gender. Important topics such as
public health and methods to change consumers’ preferences for unhealthy foods
are discussed in part four. The final section concludes with advice on developing
coherent safety policies and the consumers’ responsibility for food production
and consumption.

Understanding consumers of food products is a standard reference for all those in
the food industry concerned with product development and regulation.

Develop an understanding of buyer behaviour to assist developing successful●

products
Recognise the diversity between consumers and learn how to cater for their●

needs
Covers cultural and individual differences in food choice●
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In order for food businesses, scientists and policy makers to develop successful products, services and
policies, it is essential that they understand food consumers and how they decide which products to buy.
Food consumer behaviour is the result of various factors, including the motivations of different consumers,
the attributes of specific foods, and the environment in which food choices occur. Recognising diversity
between individual consumers, different stages of life, and different cultural contexts is increasingly
important as markets become increasingly diverse and international.

The book begins with a comprehensive introduction and analysis of the key drivers of consumer food
choices, such as the environment and sensory product features. Part two examines the role of consumers’
attitudes towards quality and marketing, and their views on food preparation and technology. Part three
covers cultural and individual differences in food choice as well as addressing potentially influential factors
such as age and gender. Important topics such as public health and methods to change consumers’
preferences for unhealthy foods are discussed in part four. The final section concludes with advice on
developing coherent safety policies and the consumers’ responsibility for food production and consumption.

Understanding consumers of food products is a standard reference for all those in the food industry
concerned with product development and regulation.

Develop an understanding of buyer behaviour to assist developing successful products●

Recognise the diversity between consumers and learn how to cater for their needs●

Covers cultural and individual differences in food choice●
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Editorial Review

About the Author
Professor Lynn Frewer works at the Marketing and Consumer Behaviour Group of the highly regarded
Wageningen University, The Netherlands, where Hans van Trijp holds the Chair of Marketing and Consumer
Behaviour.

Hans van Trijp works at the Marketing and Consumer Behaviour Group of the highly regarded Wageningen
University, The Netherlands, where Lynn Frewer holds the Chair of Food Safety and Consumer Behaviour.

Users Review

From reader reviews:

Paul Greenblatt:

Spent a free time to be fun activity to complete! A lot of people spent their down time with their family, or
their particular friends. Usually they undertaking activity like watching television, going to beach, or picnic
inside the park. They actually doing same every week. Do you feel it? Would you like to something different
to fill your free time/ holiday? Could possibly be reading a book may be option to fill your totally free time/
holiday. The first thing that you will ask may be what kinds of reserve that you should read. If you want to
try look for book, may be the guide untitled Understanding Consumers of Food Products (Woodhead
Publishing Series in Food Science, Technology and Nutrition) can be excellent book to read. May be it might
be best activity to you.

Christopher Mueller:

This Understanding Consumers of Food Products (Woodhead Publishing Series in Food Science,
Technology and Nutrition) is great guide for you because the content that is certainly full of information for
you who else always deal with world and possess to make decision every minute. That book reveal it facts
accurately using great coordinate word or we can state no rambling sentences in it. So if you are read this
hurriedly you can have whole facts in it. Doesn't mean it only provides straight forward sentences but tough
core information with attractive delivering sentences. Having Understanding Consumers of Food Products
(Woodhead Publishing Series in Food Science, Technology and Nutrition) in your hand like finding the
world in your arm, information in it is not ridiculous one. We can say that no book that offer you world with
ten or fifteen minute right but this book already do that. So , it is good reading book. Hello Mr. and Mrs.
hectic do you still doubt that will?

Harold Felix:

As a scholar exactly feel bored to reading. If their teacher questioned them to go to the library or make
summary for some reserve, they are complained. Just small students that has reading's heart or real their
leisure activity. They just do what the teacher want, like asked to go to the library. They go to generally there



but nothing reading very seriously. Any students feel that reading through is not important, boring and can't
see colorful images on there. Yeah, it is to get complicated. Book is very important for you. As we know that
on this period of time, many ways to get whatever we really wish for. Likewise word says, ways to reach
Chinese's country. So , this Understanding Consumers of Food Products (Woodhead Publishing Series in
Food Science, Technology and Nutrition) can make you feel more interested to read.

Malcolm Moser:

Reading a book make you to get more knowledge as a result. You can take knowledge and information
coming from a book. Book is published or printed or created from each source this filled update of news. In
this modern era like now, many ways to get information are available for anyone. From media social just like
newspaper, magazines, science publication, encyclopedia, reference book, new and comic. You can add your
knowledge by that book. Are you ready to spend your spare time to open your book? Or just seeking the
Understanding Consumers of Food Products (Woodhead Publishing Series in Food Science, Technology and
Nutrition) when you required it?
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