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The new 10th edition of Evans and Berman's Marketing 10e text continues its
savvy transformation into a state-of-the-art multimedia package. The subtitle,
Marketing in the 21st Century, signifies the focus on marketing concepts
essential for the future success of any organization or person, presented in a
technologically advanced pedagogical format. The print version has all the
elements that you expect from Evans and Berman: comprehensive topical
coverage, colorful design, cases, career material, etc.
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Editorial Review

About the Author
Joel R. Evans, Ph.D., is the RMI Distinguished Professor of Business and Professor of Marketing and
International Business at Hofstra University. Before joining Hofstra, he worked for a Fortune 500 firm,
owned a business, and taught at Baruch College and New York University. Dr. Evans is author or editor of
numerous books and articles and is active in various professional associations. At Hofstra, he has received
three Dean's Awards and the School of Business Faculty Distinguished Service Award. Dr. Evans has also
been honored as Teacher of the Year by the Hofstra M.B.A. Association. Joel R. Evans and Barry Berman
(Hofstra University) are co-authors of several best-selling texts, including Marketing in the 21st Century and
Retail Management: A Strategic Approach (Prentice Hall). They have co-chaired numerous prestigious
conferences, including the 1995 American Marketing Association Faculty Consortium on "Ethics and Social
Responsibility in Marketing" and the 2000 Academy of Marketing Science/American Collegiate Retailing
Association Triennial Retailing Conference. Each has a chapter in the most recent edition of Dartnell's
Marketing Manager's Handbook. Drs. Evans and Berman have been consultants for such firms as Fortunoff,
NCR, PepsiCo, and Simon Properties. Both regularly teach undergraduate and graduate marketing courses to
a wide range of students.

Barry Berman, Ph.D., is the Walter H. "Bud" Miller Distinguished Professor of Business and Professor of
Marketing and International Business at Hofstra University. He also serves as the Director of Hofstra
University's Executive Master of Business Administration program. Dr. Berman is the author or editor of
numerous books and articles and is active in various professional associations. At Hofstra, he has received
two Dean's Awards. Dr. Berman has also been honored as Teacher of the Year by the Hofstra M.B.A.
Association. Barry Berman and Joel R. Evans (Hofstra University) are co-authors of several best-selling
texts, including Marketing in the 21st Century and Retail Management: A Strategic Approach (Prentice
Hall). They have co-chaired numerous prestigious conferences, including the 1995 American Marketing
Association Faculty Consortium on "Ethics and Social Responsibility in Marketing" and the 2000 Academy
of Marketing Science/American Collegiate Retailing Association Triennial Retailing Conference. Each has a
chapter in the most recent edition of Dartnell's Marketing Manager's Handbook. Drs. Evans and Berman
have been consultants for such firms as Fortunoff, NCR, PepsiCo, and Simon Properties. Both regularly
teach undergraduate and graduate marketing courses to a wide range of students.

Users Review

From reader reviews:

Mary Logsdon:

Book will be written, printed, or created for everything. You can recognize everything you want by a
publication. Book has a different type. To be sure that book is important thing to bring us around the world.
Adjacent to that you can your reading ability was fluently. A publication Marketing 10e: Marketing in the
21st Century will make you to be smarter. You can feel considerably more confidence if you can know about
every thing. But some of you think this open or reading a book make you bored. It's not make you fun. Why
they may be thought like that? Have you looking for best book or suited book with you?



Paul Ring:

Hey guys, do you desires to finds a new book to see? May be the book with the subject Marketing 10e:
Marketing in the 21st Century suitable to you? The actual book was written by well-known writer in this era.
Often the book untitled Marketing 10e: Marketing in the 21st Centuryis a single of several books that will
everyone read now. That book was inspired a number of people in the world. When you read this guide you
will enter the new dimension that you ever know prior to. The author explained their strategy in the simple
way, thus all of people can easily to recognise the core of this reserve. This book will give you a lots of
information about this world now. So that you can see the represented of the world with this book.

Janice Martin:

Reading a book to become new life style in this calendar year; every people loves to read a book. When you
go through a book you can get a large amount of benefit. When you read ebooks, you can improve your
knowledge, mainly because book has a lot of information into it. The information that you will get depend on
what types of book that you have read. If you want to get information about your examine, you can read
education books, but if you act like you want to entertain yourself you can read a fiction books, these kinds
of us novel, comics, and soon. The Marketing 10e: Marketing in the 21st Century provide you with new
experience in studying a book.

Martin Kelley:

A lot of book has printed but it takes a different approach. You can get it by net on social media. You can
choose the top book for you, science, amusing, novel, or whatever by simply searching from it. It is referred
to as of book Marketing 10e: Marketing in the 21st Century. You'll be able to your knowledge by it. Without
causing the printed book, it could possibly add your knowledge and make you happier to read. It is most
essential that, you must aware about e-book. It can bring you from one spot to other place.
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