
Tourism and Social Marketing (Routledge
International Series in Tourism, Business and
Management)

By C. Michael Hall

Tourism and Social Marketing (Routledge International Series in Tourism,
Business and Management) By C. Michael Hall

Social Marketing is the utilisation of marketing principles and methods to
encourage individual and organisational behaviour change for the public good.
Traditionally the domain of government it is increasingly also utilised by non-
government and non-profit organisations and other institutions of civil society as
a non-regulatory means to achieve policy and public good goals. At a time when
concerns over tourism's contribution to undesirable environmental, economic and
social change is greater than ever, social marketing strategies are important for
encouraging more appropriate and desirable behaviours by tourists and the
tourism industry.

Tourism and Social Marketing is the first book to comprehensively detail the
relevance of social marketing principles and practice to tourism, destination
management and marketing. By considering this relationship and application of
social marketing approaches to key issues facing contemporary tourism
development, such as the environment, this book provides significant insights
into how the behaviours of visitors and businesses may be changed so as to
develop more sustainable forms of tourism and improve the quality of life of
destination communities. It further provides a powerful impetus to the
development of tourism related forms of sustainable consumption and the
promotion of ethical tourism and marketing. This innovative book is
comprehensive in scope by considering a variety of relevant fields relevant to
tourism and social marketing practice including, health, non - profit
organisations, governance, the politics of marketing and consumption, consumer
advocacy and environmental and sustainable marketing. It integrates selected
international cases studies to help tourism students engage with the broader
debates in social marketing, governance and the politics of behaviour change and
shows the relationship of theory to practice.

Written by a leading authority in the field, topical and integrative, this book will
be valuable reading for students, scholars and researchers in tourism.
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Social Marketing is the utilisation of marketing principles and methods to encourage individual and
organisational behaviour change for the public good. Traditionally the domain of government it is
increasingly also utilised by non-government and non-profit organisations and other institutions of civil
society as a non-regulatory means to achieve policy and public good goals. At a time when concerns over
tourism's contribution to undesirable environmental, economic and social change is greater than ever, social
marketing strategies are important for encouraging more appropriate and desirable behaviours by tourists and
the tourism industry.

Tourism and Social Marketing is the first book to comprehensively detail the relevance of social marketing
principles and practice to tourism, destination management and marketing. By considering this relationship
and application of social marketing approaches to key issues facing contemporary tourism development,
such as the environment, this book provides significant insights into how the behaviours of visitors and
businesses may be changed so as to develop more sustainable forms of tourism and improve the quality of
life of destination communities. It further provides a powerful impetus to the development of tourism related
forms of sustainable consumption and the promotion of ethical tourism and marketing. This innovative book
is comprehensive in scope by considering a variety of relevant fields relevant to tourism and social
marketing practice including, health, non - profit organisations, governance, the politics of marketing and
consumption, consumer advocacy and environmental and sustainable marketing. It integrates selected
international cases studies to help tourism students engage with the broader debates in social marketing,
governance and the politics of behaviour change and shows the relationship of theory to practice.

Written by a leading authority in the field, topical and integrative, this book will be valuable reading for
students, scholars and researchers in tourism.
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Editorial Review

Review

"This text provides a valuable and timely contribution to the literature on the increasingly important
concept of social marketing and its application to tourism. Well researched and insightfully written
combining theory with relevant examples of current practice, this book should be essential reading for
anyone interested in the field of sustainable tourism marketing." - Dr Marion Bennett, Associate
Lecturer, Faculty of Business, Economics & Law, University of Surrey

About the Author

C. Michael Hall is a Professor of Marketing at the University of Canterbury, New Zealand. He has
longstanding teaching, publication and research interests in tourism, regional development and social/green
marketing with particular emphasis on issues of place branding and marketing as well as conservation and
environmental change, event management and marketing, and the use of tourism as an economic
development and conservation mechanism.  He is the author and editor of over 40 books as well as over 250
journal articles and book chapters and has been active in a number of international research and business
associations.

Users Review

From reader reviews:

Tameika Ahmed:

In other case, little individuals like to read book Tourism and Social Marketing (Routledge International
Series in Tourism, Business and Management). You can choose the best book if you want reading a book. So
long as we know about how is important any book Tourism and Social Marketing (Routledge International
Series in Tourism, Business and Management). You can add information and of course you can around the
world with a book. Absolutely right, because from book you can know everything! From your country until
eventually foreign or abroad you may be known. About simple factor until wonderful thing you can know
that. In this era, we can open a book or perhaps searching by internet system. It is called e-book. You can
utilize it when you feel bored to go to the library. Let's go through.

Lisa Yates:

The book Tourism and Social Marketing (Routledge International Series in Tourism, Business and
Management) can give more knowledge and also the precise product information about everything you want.
So just why must we leave a good thing like a book Tourism and Social Marketing (Routledge International
Series in Tourism, Business and Management)? A few of you have a different opinion about publication. But
one aim in which book can give many details for us. It is absolutely correct. Right now, try to closer together
with your book. Knowledge or information that you take for that, you can give for each other; you could



share all of these. Book Tourism and Social Marketing (Routledge International Series in Tourism, Business
and Management) has simple shape nevertheless, you know: it has great and large function for you. You can
seem the enormous world by open and read a e-book. So it is very wonderful.

Alexandra Dickey:

The particular book Tourism and Social Marketing (Routledge International Series in Tourism, Business and
Management) will bring one to the new experience of reading a book. The author style to describe the idea is
very unique. If you try to find new book to learn, this book very appropriate to you. The book Tourism and
Social Marketing (Routledge International Series in Tourism, Business and Management) is much
recommended to you you just read. You can also get the e-book from the official web site, so you can
quicker to read the book.

Eric Kinlaw:

As we know that book is very important thing to add our knowledge for everything. By a guide we can know
everything we would like. A book is a group of written, printed, illustrated or blank sheet. Every year has
been exactly added. This reserve Tourism and Social Marketing (Routledge International Series in Tourism,
Business and Management) was filled about science. Spend your extra time to add your knowledge about
your scientific disciplines competence. Some people has distinct feel when they reading a new book. If you
know how big benefit from a book, you can really feel enjoy to read a book. In the modern era like right
now, many ways to get book that you wanted.
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