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Marketing: An Introduction isintended for use in undergraduate Principles of
Marketing courses. It is also suitable for those interested in learning more about
the fundamentals of marketing.

This best-selling, brief text introduces marketing through the lens of creating
value for customers.

With engaging real-world examples and information, Marketing: An
Introduction shows students how customer value—creating it and capturing
it—drives every effective marketing strategy.

The Twelfth Edition reflects the latest trends in marketing, including new
coverage on online, social media, mobile, and other digital technologies.

MyMarketingLab for Marketing: An Introduction is atotal learning package.
MyMarketingL ab is an online homework, tutorial, and assessment program that
truly engages studentsin learning. It helps students better prepare for class,
quizzes, and exams—resulting in better performance in the course—and provides
educators a dynamic set of tools for gauging individual and class progress.

This program will provide a better teaching and learning experience—for you and
your students.

- Improve Resultswith MyMarketingL ab: MyMarketingLab delivers proven
resultsin helping students succeed and provides engaging experiences that
personalize learning.

- Guide Student’s L earning: The text’s active and integrative “Road to
Learning Marketing” presentation helps students learn, link, and apply major
concepts.

- Encourage Studentsto Apply Concepts: A practical marketing-management
approach provides in-depth, real-life examples and stories that engage students
with basic marketing concepts and bring the marketing journey to life.


http://mbooknom.men/go/best.php?id=0133451283
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- Cover New Marketing Trends and Technology: Every chapter of this edition
features revised and expanded discussions on the explosive impact of exciting
new marketing technol ogies.

Note: You are purchasing a standalone product; MyMarketingL ab does not come
packaged with this content. If you would like to purchase both the physical text
and MyMarketingL ab search for ISBN-10: 0133763528/I SBN-13:
9780133763522. That package includes |SBN-10: 0133451275/I SBN-13:
9780133451276 and | SBN-10: 0133455122/I SBN-13: 9780133455120.
MyMarketingLab is not a self-paced technology and should only be purchased
when required by an instructor.

Note: MyMarketingLab is not a self-paced technology and should only be
purchased when required by an instructor.
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Marketing: An Introduction isintended for use in undergraduate Principles of Marketing courses. It isaso
suitable for those interested in learning more about the fundamentals of marketing.

This best-selling, brief text introduces marketing through the lens of creating value for customers.

With engaging real-world examples and information, Marketing: An Introduction shows students how
customer value—creating it and capturing it—drives every effective marketing strategy.

The Twelfth Edition reflects the latest trends in marketing, including new coverage on online, social media,
mobile, and other digital technologies.

MyMarketingLab for Marketing: An Introduction isatotal learning package. MyMarketingL ab is an online
homework, tutorial, and assessment program that truly engages studentsin learning. It helps students better
prepare for class, quizzes, and exams—resulting in better performance in the course—and provides educators a
dynamic set of tools for gauging individual and class progress.

This program will provide a better teaching and learning experience—for you and your students.

- Improve Resultswith MyMarketingL ab: MyMarketingL ab delivers proven results in helping students
succeed and provides engaging experiences that personalize learning.

- Guide Student’s L earning: The text’s active and integrative “ Road to Learning Marketing” presentation
helps students learn, link, and apply major concepts.

- Encourage Studentsto Apply Concepts: A practical marketing-management approach provides in-depth,
real-life examples and stories that engage students with basic marketing concepts and bring the marketing
journey to life.

- Cover New Marketing Trends and Technology: Every chapter of this edition features revised and
expanded discussions on the explosive impact of exciting new marketing technol ogies.

Note: Y ou are purchasing a standalone product; MyMarketingL ab does not come packaged with this content.
If you would like to purchase both the physical text and MyMarketinglLab search for | SBN-10:
0133763528/ISBN-13: 9780133763522. That package includes ISBN-10: 0133451275/ SBN-13:
9780133451276 and | SBN-10: 0133455122/I SBN-13: 9780133455120.

MyMarketingLab is not a self-paced technology and should only be purchased when required by an
instructor.

Note: MyMarketingLab is not a self-paced technology and should only be purchased when required by an
instructor.
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Editorial Review
About the Author

Asateam, Gary Armstrong and Philip Kotler provide ablend of skills uniquely suited to writing an
introductory marketing text. Professor Armstrong is an award-winning teacher of undergraduate business
students. Professor Kotler is one of the world's leading authorities on marketing. Together they make the
complex world of marketing practical, approachable, and enjoyable.

é

Gary Armstrong is Crist W. Blackwell Distinguished Professor Emeritus of Undergraduate Education in
the Kenan-Flagler Business Schooal at the University of North Carolina at Chapel Hill. He holds an
undergraduate degree and a master’ s degree in business from Wayne State University in Detroit, and he
received his Ph.D. in marketing from Northwestern University. Dr. Armstrong has contributed numerous
articlesto leading business journals. As a consultant and researcher, he has worked with many companies on
marketing research, sales management, and marketing strategy.

¢

But Professor Armstrong’ s first love has always been teaching. His long-held Blackwell Distinguished
Professorship is the only permanent endowed professorship for distinguished undergraduate teaching at the
University of North Carolinaat Chapel Hill. He has been very active in the teaching and administration of
Kenan-Flagler’' s undergraduate program. His administrative posts have included Chair of Marketing,
Associate Director of the Undergraduate Business Program, Director of the Business Honors Program, and
many others. Through the years, he has worked closely with business student groups and has received
several campus-wide and Business School teaching awards. He is the only repeat recipient of the school’s
highly regarded Award for Excellence in Undergraduate Teaching, which he received three times. Most
recently, Professor Armstrong received the UNC Board of Governors Award for Excellence in Teaching, the
highest teaching honor bestowed by the 16-campus University of North Carolina system.
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Philip Kotler isS. C. Johnson & Son Distinguished Professor of International Marketing at the Kellogg
School of Management, Northwestern University. He received his master’s degree at the University of
Chicago and hisPh.D. at M.1.T., both in economics. Dr. Kotler is author of Marketing Management (Pearson
Prentice Hall), now inits 14th edition and the world’ s most widely used marketing textbook in graduate
schools of business worldwide. He has authored dozens of other successful books and has written more than
100 articlesin leading journals. He is the only three-time winner of the coveted Alpha Kappa Psi award for
the best annua article in the Journal of Marketing.

é

Professor Kotler was named the first recipient of four major awards: the Distinguished Marketing Educator
of the Year Award and the William L. Wilkie “ Marketing for a Better World” Award, both given by the
American Marketing Association; the Philip Kotler Award for Excellence in Health Care Marketing
presented by the Academy for Health Care Services Marketing; and the Sheth Foundation Medal for
Exceptional Contribution to Marketing Scholarship and Practice. His numerous other major honors include
the Sales and Marketing Executives International Marketing Educator of the Year Award; the European
Association of Marketing Consultants and Trainers Marketing Excellence Award; the Charles Coolidge
Parlin Marketing Research Award; and the Paul D. Converse Award, given by the American Marketing
Association to honor “outstanding contributions to science in marketing.” A recent Forbes survey ranks
Professor Katler in the top 10 of the world's most influential business thinkers. And in arecent Financial
Times poll of 1,000 senior executives across the world, Professor Kotler was ranked as the fourth “most



influential business writer/guru” of the twenty-first century.
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Dr. Kotler has served as chairman of the College on Marketing of the Institute of Management Sciences, a
director of the American Marketing Association, and atrustee of the Marketing Science Institute. He has
consulted with many major U.S. and international companiesin the areas of marketing strategy and planning,
marketing organization, and international marketing. He has traveled and lectured extensively throughout
Europe, Asia, and South America, advising companies and governments about global marketing practices
and opportunities.

Users Review
From reader reviews:
Kiley Kaufman:

Book will be written, printed, or descriptive for everything. Y ou can understand everything you want by a
guide. Book has a different type. To be sure that book isimportant thing to bring us around the world.
Adjacent to that you can your reading proficiency was fluently. A book Marketing: An Introduction, Student
Value Edition (12th Edition) will make you to end up being smarter. Y ou can feel considerably more
confidence if you can know about everything. But some of you think this open or reading a book make you
bored. It is not make you fun. Why they can be thought like that? Have you searching for best book or
suitable book with you?

Jimmy Borrelli:

Can you one of the book lovers? If yes, do you ever feeling doubt when you find yourself in the book store?
Try to pick one book that you just dont know the inside because don't ascertain book by its include may
doesn't work thisis difficult job because you are frightened that the inside maybe not as fantastic asin the
outside appear likes. Maybe you answer may be Marketing: An Introduction, Student Value Edition (12th
Edition) why because the excellent cover that make you consider concerning the content will not disappoint
you actually. The inside or content is fantastic as the outside or cover. Y our reading sixth sense will directly
assist you to pick up this book.

Allan Kean:

Y ou can spend your free time to study this book this e-book. This Marketing: An Introduction, Student Value
Edition (12th Edition) is simple to deliver you can read it in the park, in the beach, train and also soon. If you
did not have much space to bring the particular printed book, you can buy the e-book. It is make you much
easier to read it. Y ou can save the book in your smart phone. So there are alot of benefits that you will get
when you buy this book.

Kevin Hamby:

A lot of book has printed but it is different. Y ou can get it by web on social media. Y ou can choose the most
effective book for you, science, comedy, novel, or whatever by means of searching fromit. It is named of



book Marketing: An Introduction, Student Value Edition (12th Edition). Y ou can contribute your knowledge
by it. Without leaving the printed book, it can add your knowledge and make anyone happier to read. Itis
most significant that, you must aware about reserve. It can bring you from one spot to other place.
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